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A Salem consulting firm has spun out its own software company to produce a tool that surveys consumers about their reactions to client products -- at a fraction of the cost of traditional methods. 

Resonance Technologies Inc. launched its only product in July. It's software that does predictive analytics. 

Chief Executive Jeb Hurley said the software is based on neuroscience and measures through an Internet portal how users feel about product concepts. He expects the software to be most useful to consumer-electronics companies. It sells for about $10,000, which compares with $75,000 to $175,000 for the cost of a consulting firm study with focus groups, Hurley said. 

He projects Resonance Technologies to reach profitability within 12 months. 

"We get to the underlying emotions that drive anything," Hurley said of the software. "We're measuring emotions and passions. It's a very thoroughly proven technical methodology." 

The methodology and software, called Xtreme Insights, originated with Resonance Technologies' sister company, Salem's G2M LLC, a marketing consultancy operated by Resonance Technologies co-founder Steve Gang. 

Customer Newton Peripherals LLC, based in Natick, used the software in June to gather user feedback for its wireless, credit-card-sized mouse, MoGo Mouse, said Jack Corrao, Newton Peripherals' vice president of marketing and business development. 

The software surveyed 350 users in three days. It also validated responses company officials had received since starting to develop the MoGo Mouse 14 months earlier, Corrao said. 

"When I saw the issues and comments, I was like, 'These guys nailed it,'" he said. "It's obvious they used their 10 years of consulting in these algorithms." 

Marketing software programs typically send e-mail messages with links back to portals that store the responses, said Kyle Weeks, director of product management for SPSS Inc., a Chicago-based producer of predictive analytic software. Such programs are increasing in popularity as organizations look to gather more information. 

"It's (used by) people trying to understand customers, employees and constituents," he said. "Organizations are realizing you need to ask people these questions to supplement data you already have." 

Hurley was previously the chief executive of RemoteReality Corp., which produces interactive imaging and a 360-degree video camera and tracking software. He expects customers to use the new software for early testing of product concepts. 

Resonance Technologies and G2M are projected to generate business for each other, he said. "The strategy is very much finding synergies." 

